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Addressing Youth Tobacco Use -
Evidence-based Approaches

* Mass Reach Media (with & w/o community
education)

* Price increase
* Smoke-free areas

-> Change the norm to tobacco free! €



Maryland Youth Tobacco Use

Percent of High School Students < 18 Years Smoking Cigarettes and Cigarsin Last 30 Days
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Source: High School Youth: 2000-2010 Maryland Youth Tobacco Survey and the 2013 Maryland Youth Tobacco &
Risk Behavior Survey. Adults: 2012 Behavioral Risk Factor Surveillance System.




Maryland Underage High School Cigar Users - 2012
What Kind of Cigar Usually Smoked Past 30 Days

M@ Cigars, small cigars, cigarillos
O Blunts

B Little cigars/brown cigarettes

B Other Types

Source: 2013 Maryland Tobacco and Risk Behavior Survey



Flavored Cigar Smoking by Underage High
School Youth in Maryland, 2013

(Among such youth who smoked a cigar product during the past 30 days)

Bl Flavored Cigars
O Unflavored Cigars

Source: 2013 Maryland Tobacco and Risk Behavior Survey




Why Cigars?

New York Times, August 17, 2013
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Campaign for Tobacco Free Kids, 2013
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Campaign for Tobacco Free Kids, 2013

Trrom, Even ¥ You D3 o




G x = g
W'Nim

Swisher Sweels
Single Cigarilios

www.countertobacco.org; Campaign for
Tobacco Free Kids, 2013



http://www.countertobacco.org/

Location, Location, Location
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Full of flavor!
Full of pleasure!
e hol.

www.countertobacco.org



http://www.countertobacco.org/

Dodging Regulations
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Cause for Concern

Many
unaware of

dangers/
marketing

Fruit and candy
flavors

Cigars sold singly

Cigars cheaper
than cigarettes




What to do??
Mass Reach Campaign

Hard data and anecdotal evidence — need
for education

Develop a public health communications
campaign targeting parents

Utilize various media avenues to reach more
Marylanders

Work with youth coalitions and partners to
educate community members — Teens
Rejecting Abusive Smoking Habits (TRASH)




Campaign Objective

* Target — Parents and adult community
members

* Overcome misperceptions
— Cigar products are NOT safer than cigarettes

— Cigars DO contain the same cancer-causing
chemicals as cigarettes

— Cigars ARE just as addictive as cigarettes
— Youth ARE using cigar products



Campaign Messaging

* (Cigars are attractive, accessible, and affordable

— Available in same flavors and prices as ice cream cone or
candy

— Sweet flavors mask the harshness of tobacco
— Cheap - often <$1

— Often sold individually, decreasing price point and
increasing affordability

* Seemingly harmless products can lead to a lifelong
trap of addiction



The Cigar Trap

NO MATTER HOW THEY SUGARCOAT I1..

SMALL CIGARS COME N
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NO MATTER HOW THEY
SUGARCOAT IT...CIGARS KILL
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Informational Packet

Provides further
information about the
dangers of youth cigar use

Easy to use and reference
Professional design

Printed hard copies, but
available on website as well

Continue to update as new
information emerges
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Informational Packet:
Fact Sheets

Youth CIGAR
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The Cigar Trap:
Local Health Department Initiatives

Disseminate information to teachers, PTAs

Update curriculums to include cigar use
prevention information

Inform Head Start teachers, medical center
staff, and the Department of Juvenile
Services

Developed own TV PSA using artwork and
aired on local cable channels



Campaign Continuation

Continue materials distribution
Collaborate with partners

Provide materials to partners and files to
Local Health Departments

NYT article — August 2013
Creative posted CDC MCRC
TV ads/YouTube video



Price Increases

CIGAR TAX
INCREASED




MD Tobacco Taxes

* Cigarette Tax — $2.00/pack (2008)

* Non-premium cigar products — 70% of

wholesale price (2012)
— 15% of wholesale price prior to 2012

* Smokeless Tobacco — 30% of wholesale price

(2012)
— 15% of wholesale price prior to 2012



Smoke-free Areas

* Indoor: - I
Alilre
— Clean Indoor Air Act - 2008 - ‘

0% *MOKE FREEE

— Smoking tobacco products banned in indoor
public areas — including bars and restaurants!

* Qutdoor:
— Many college campuses
— Several local health department campuses/parks
— Orioles and Ravens Stadiums



Opportunities

COUNTER
HOW TO CONDUCT AN AUDIT xTOBACCO

Ready to lead your youth on a store audit?
Follow the instructions below to be sure to focus on the right things

e Point of Sale

How to spot “Special Price” Ads:

3 s oo~ Ad? spec

Advertising: %) s o]

Store Audits

How should you be coun
Have you youth grous count the numer of
picked Up and moved in one piece. Be sure

e Litter

 Youth Coalitions
— MD TRASH

Multiple Ads grouped together An Ad for more than one product
Rould be countad separately should only be counted oncs.

Do not count Ads where the brand name cannot be identified

OTINE
BARIUM|CHROMIUM|COPPER

(ARISTEINTI]C

Fewer littered cigarettes means a less toxic environment.




National Media

TIPS FROM

FORMER
SMOKERS

* FDA - Stay tuned...



Maryland Tobacco Quitline -
Youth Support Program

* Counseling specifically tailored to youth
needs

— Five counseling calls delivered by highly-skilled
Youth Quit Coaches

— Discussion of triggers, stressors, peer influences,
and exposure to second-hand smoke

— Relapse prevention addressed through planning

and preparation i

1-800 \ ) QUIT NOW

1-800-784-8669 SmokingStopsHere.com




Quitline Promotional Items -

www.smokingstopshere.com

' Don't let your future
'go up in smoke

You can quit.

The Maryland Tobacco Quitline can help.

Call 1-800-QUIT-NOW.

All services are free
and confidential

N
One in three youth smokers will eventually
die from tobacco-related disease.

POSTERS

- No dejes que tu
futuro se esfume

Uno de tres fumadores jovenes morira
eventualmente de una enfermedad
relacionada con el cigarrillo.

Puedes dejarlo.
La linea directa pam dejar
de fumar de Maryland

Llama al 1-800-QUIT-NOW.

Todos los servickos son gratis
y confidenciales

Wallet Cards

Manfands
L)

Emokingstepailere, cam
[ START LIVING TOBACCO FREE. WE (AN HELP. |
If's free. s confidenial. K works.
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Brochures

Maryland's
1-800 €} 1) QuIT Now
SmokingStopsHere.com

YOU

-QUIT

MARYLAND TOBACCO QUITLINE



http://www.smokingstopshere.com/

Make the Next Generation
Tobacco-Free!



https://www.youtube.com/watch?feature=player_embedded&v=6dJ_vKN4h58

NO MATTER HOW THEY SUGAREUM \T

SMALL CIGARS COME IN

CIGARS KILL feitiimmn

www.TheCigarTrap.cdm
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