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Outline

Ways to address several needs – Resources
Other business models
Discussion 

What you’re doing
What’s been cut
What’s working



Earned Media at the CDCs Media 
Campaign Resource Center (MCRC)

Many media budges have been 
constrained
Earned media = favorable publicity
gained through promotional efforts (e.g., 
free PSAs) 
learn how to develop a dynamic media 
campaign

Access CDC-licensed ads 
Choose the best ads for your target 
audience and goals
Sample press releases available for 
download
Guidance & tech assistance on how 
to use the materials

Develop a media plan
Negotiate with ad representatives 
and media outlets
Publicize your campaigns to other 
states and organizations
Advertise on a Tight Budget
Counter-Marketing Manual



• Tobacco Free Nurses – Free / Downloadable Media
•http://tobaccofreenurses.org/media.php
•Resources for nursing professionals to help their patients quit 
smoking

http://tobaccofreenurses.org/media.php


Teen Health and the Media 
http://depts.washington.edu/thmedia/view.cgi?section= 
tobacco&page=resources

Resources for work 
with teens 
Excellent resource 
for curriculum 
development
Teens, Tobacco & 
Media community 
action tool kit 

Media literacy as a 
tobacco prevention 
strategy 
Designed to be 
delivered and 
presented by teens 
to teens

http://depts.washington.edu/thmedia/view.cgi?section=tobacco&page=resources
http://depts.washington.edu/thmedia/view.cgi?section=tobacco&page=resources


National Tobacco Cessation 
Collaborative (NTCC) 
http://www.tobacco-cessation.org/ 
resources.htm

ACS, American 
Legacy Foundation, 
CDC, NCI, NIDA 
and RWJ 
Foundation
Aims to improve the 
nation's health by 
increasing cessation 
Lists numerous 
resources and 
websites with 
relevant information



Become An Ex 
American Legacy Foundation 

http://www.becomeanex.org/

Online self-help 
program
Focuses on identifying 
and coping with triggers
Online support and 
support exercises
Understanding nicotine 
dependence

http://www.becomeanex.org/


Links To Free Media
photos, video, sound bites for use on 
blogs/websites/presentations

http://mashable.com/2009/08/04/free-blog-media/

http://mashable.com/2009/08/04/free-blog-media/


Survey Monkey

Use to conduct online needs assessments 
10-item surveys can be conducted for free
Results can be used in presentations about 
your county/organization



Increasing Consumer Demand

Meet consumer demand
Which populations most desire treatment in your 
community?
Which have the lowest attendance?
Conduct a needs assessment.
How high is the newspaper readership in the 
paper in which your ads are placed?



Pool Resources
Share resources with adjacent counties
Merge programs
Collaborative partnerships

Physicians
Nurses
Social Workers
Public Health Graduate Students
College Health Centers
Individuals who need community service hours



Require minimum attendance

Conduct closed cessation groups – minimum 
of attendees before starting



Discussion Topics

What have you cut

What have you kept

New ideas

How to combine cessation and prevention 
activities?
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